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HOW TO USE THIS
BRAND GUIDE

Welcome to the IVORY Brand Guide! This document serves as a comprehensive
resource to ensure consistency in all branding materials and designs. Whether you
are designing a business card, a social media post, or a promotional flyer, following
this guide will help maintain the integrity of our brand.

This guide is divided into key sections, each covering a specific aspect of our
brand identity:

Logo Usage: Guidelines on correct and incorrect logo usage, spacing, and positioning.
Color Palette: The official brand colors, including their RGB, and CMYK codes.
Typography: Approved fonts, font sizes, and usage instructions for various media.
Imagery and Icons: Guidance on the types of images and icons to use, including
dos and donts.

Stay Consistent: Always refer to the guide when creating any marketing or branding
material to ensure a cohesive brand image.

Follow the Rules: Adhere to the specific quidelines provided for each brand element.
Seek Approval: Before finalizing any design, ensure it aligns with the brand guide. If
in doubt, consult the brand manager or senior designer.

* Print out a hard copy of this guide and keep it at your workstation.
*  Bookmark this digital guide for easy access.
* Share this guide with any new team members or collaborators.
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IVORY

OUR VISION

Creating daily opportunities for organizations and
professionals to learn and develop modern skills.

OUR MISSION

Empowering organizations to efficiently improve
individual and organizational performance through
a set of modern learning and development tools.
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Why [VORY

By providing

INTERNATIONAL accriditation, we
VERIFIED our qualty standards, t

O PTIMIZE our processes, and deliver
RELEVANT soluton,

YIELDING SUCCESS for customers



What is the meaning
of this symbol?




INTERNATIONAL VERIFIED OPTIMIZE RELEVENT YIELDING SUCCESS

3 m A




Which can be expressed by arrows heading around the world




Which can be expressed by a check mark that
resembles arrows




Which can be expressed by an arrow pointing upward




When we move towards expressing connection and
interconnectedness, we also use arrows




The upward arrow also expresses success, development
and progress




The colors burgundy and golden beige were chosen
for the “lvory” brand to convey a sense of luxury,
elegance, and premium quality that aligns with our VIP
training and consultancy services.

Burgundy (Red): This deep, rich shade of red symbolizes
power, sophistication, and ambition. It reflects the brand’s
commitment to excellence and professionalism while
adding a touch of exclusivity and confidence. Burgundy
is often associated with wealth, success, and high status,
making it an ideal choice for a brand that caters to elite
clients and aims to provide outstanding service.

This color represents elegance, warmth,
and reliability. It complements burgundy by adding a
sense of balance and refinement. Golden beige evokes
feelings of comfort, trust, and stability, which are crucial
for building strong relationships with clients in the training
and consultancy industry. The golden undertone also
adds a subtle touch of luxury and timelessness to the
brand’s visual identity.

Together, these colors create a harmonious and
sophisticated palette that communicates the brand’s
mission to deliver premium, high-quality services in a
refined and exclusive manner.
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Main Colors are the core colors that represent the brand’s identity and should be used predominantly in all primary branding materials.
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Secondary Colors are complementary and can be used to add variety, highlight specific elements, or support the main colors in various designs.
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ENGLISH FONTS HEADLINE 1 SIZE 55
BOLD/ LEADING 58

Light
abcdefghijklmnopqgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

o r HEADLINE 3 SIZE 36/ REGULAR

abcdefghijklmnopqrstuvwxyz LEADING 40

ABCDEFGHIIKLMNOPQRSTUVWXYZ
HEADLINE 4 SIZE 26/ REGULAR/ LEADING 30

Bold HEADLINE 5 SIZE 20/ BOLD/ LEADING 24

abcdefghijklmnopqrstuvwxyz Paragraph font size 16 - Leading 20
ABCDEFGHIJKLMNOPQRSTUVWXYZ Margin font size 12 - Leading 16
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Printed Applications:

Letterhead
Business Card
Envelope 1
Envelope 2
Adv. Folder
Training Folder
ID Card
Notebook
Certificate
Certificate Cover
Stamps

Invoice

Paper Bag
Rollup

PopUp Stand
Flyer

Brochure
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Gift ltems Applications:
pen
Mug

Social Media Applications:

Facebook Cover

Linkedin Cover

Youtube Cover

X twitter Cover

Course Post Template

Quote Post Template

Qoute with photo Post Template
Info Post Template

Infographic Post Template

Digital Applications:
E-mail Signature

Video Cover

Presentation Template
Training Guide Template
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PRINTED
APPLICATIONS
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The letterhead should be designed on A4 sized paper with a matte finish to ensure a professional appearance. Avoid using glossy paper to maintain readability and a clean
aesthetic. There are both English and Arabic versions of the letterhead, and the appropriate version should be used according to the context and language of the correspondence.

= [&]  VORY FOR TRAINING & CONSULTING

T = 0 +966 533 993220

S ! = info@ivorytraining.com . q iig
WWW.IVORYTRAINING.COM - e

ERSEEYE  inx@o ivorvranne

o







«Jaell délny e Juolaill (Jaei (pSay.dolhall jgeillg diliall (lor) Lol 350 jc 2y jy (Jjgd @ oV jic §)g e deginog p i 8.5x5 aaay Jaell délny (jgsi ol ey
Janillg wgluwll e o dyjlaill dollell calaludyy) Ladls &4 ui oy 89 dabll ciwn ag S jl gasllg . JLnidl eilogleog auhgll o wallg g w)ll Jio

The business card should be sized at 5 x 8.5 cm and printed on matte paper with a weight of more than 350 grams to ensure durability and a premium feel. The details on the
business card, such as name, title, and contact information, and QR code can be adjusted as needed, but must always follow the brand’s style and layout guidelines.
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The horizontal envelope is designed with a size of 12 x 23 cm, suitable for holding A4 paper folded neatly inside. The envelope should contain all essential brand details, such as
the logo, company name, and contact information, to ensure a cohesive brand presentation. The fold of the envelope is in the brands red color, adding a distinctive touch that
aligns with the overall brand identity.
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The horizontal envelope is sized at 24 x 34 cm, designed to accommodate larger documents such as certificates, training guides, and other papers. The envelope should feature all
relevant brand details, including the logo and company information, to ensure a professional and consistent appearance. Its size and design should support the secure and organized
presentation of important documents.
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The advertising folder face measures 21.5 x 32 cm and is designed to hold A4 papers, smaller brochures, and flyers. It should feature the brand’s logo, colors, and other essential
brand details to ensure it aligns with the overall brand identity. This folder is intended for use in marketing and promotional activities, providing a professional and cohesive presentation
of advertising materials.
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The training folder face is also sized at 21.5 x 32 cm but is constructed with a thicker material to accommodate a larger volume of documents, including training guides and additional
A4 or smaller papers. It should prominently display the brand’s logo and details to maintain a consistent brand image while providing durability and functionality for holding important
training materials.
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The ID card measures 10 x 7 cm and is designed to be displayed vertically, fitting inside a badge holder. It should include the employee's or managens name, job title, and a photo of
the individual. Additionally, the card must feature the main brand details, including the company logo and any other relevant brand elements, to ensure consistency with the brand’s
identity. The design should prioritize clarity and professionalism to represent the brand effectively.
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The notebook is sized at A5 and features a spiral binding with a top opening design. It comes in two options for internal pages: colored and greyscale. The colored pages should
align with the brand’s color palette to maintain a vibrant and cohesive look, while the greyscale pages offer a more classic and versatile option. Both versions should incorporate the
brand’s logo and details on the cover to ensure brand consistency.
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The certificate is sized at A4 and printed on matte paper to provide a professional and elegant appearance. The front face of the certificate should include details about the course
and the recipient’s information, prominently displayed. The back of the certificate should feature brand details, such as the company logo and any relevant brand information, to
ensure brand consistency and recognition.
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CERTIFICATE

IVORY Training & Consulting Certifies That

Trainee Name EN _ololl angll
Has Participated in The Training Program EN Front
Course Name

In CITY NAME, COUNTRY on 0 - 0 MONTH NAME 2024
and fulfilled the requirements of 00 actual training Hours.

Ll
Training Manager: Training Manager Name
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The stamp can be added to the certificate electronically or printed separately.
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The certificate cover measures 24 x 33 cm and is designed to securely hold and display the certificate. It features slots specifically designed to fix the certificate in place, ensuring
that it remains neatly presented. The cover should reflect the brand’s identity, incorporating elements such as the logo and brand colors to maintain a professional and cohesive look.
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The invoice paper is sized at A5 and is used for documenting transactions and issuing invoices. It should include all main invoice details, such as invoice number, date, recipient
information, and itemized charges, along with the brand’s details to ensure consistency with the brand'’s identity. The invoice paper is printed on an invoice notebook, which allows for
easy record-keeping and organization.
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Circular Stamp: Ideal for smaller items as a subtle branding mark on packaging. It works best when a compact, concise representation of the brand is required.

Rectangular Stamp: Suited for larger surfaces like envelopes, folders, or promotional materials where a more prominent and noticeable brand mark is needed.
The size of the stamp should adhere to standard stamp templates available in the market, ensuring ease of production and consistency. When selecting the stamp style and size,

consider the space available and the desired visual impact. The stamp should always be clear, legible, and aligned with the overall design aesthetic.
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Commercial registration No.
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The main size of the paper bag is 25 x 35 cm, designed to hold papers, folders, and certificates securely and stylishly. The bag should be printed on matte paper with glossy spots
for elements like the logo to create a distinctive and premium look. The sides of the paper bag should feature the brand’s red color to align with the brand identity. Additionally, other
sizes of the paper bag may be available to suit different needs.
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The main size of the paper bag is 25 x 35 cm, designed to hold papers, folders, and certificates securely and stylishly. The bag should be printed on matte paper with glossy spots
for elements like the logo to create a distinctive and premium look. The sides of the paper bag should feature the brand’s red color to align with the brand identity. Additionally, other
sizes of the paper bag may be available to suit different needs.
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The rollup measures 200 x 80 cm and is designed to be displayed vertically. It comes in two choices: a dark theme and a light theme. Both options should include the main brand
details and be designed in accordance with the brand’s fonts, colors, and proportions. The design should be tailored to the large size of the rollup, ensuring readability and visual
impact from a distance.
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The design for the popup stand should match the size of the stand and be adaptable to either a dark theme or a light theme. It must incorporate the brand’s theme, including its
colors, fonts, and visual elements, while ensuring that margins are correctly maintained for a clean and professional appearance. The design should be visually striking and consistent
with the brand identity, optimizing readability and impact from various distances.

VORY ¢,  dmill VORY €%y il

El ala io ﬁi':g &l ala i 2 g
BROADEN YOUR SUCCESS

_— e I:_i O = .%. I:_.

g{z . . .0.'

5 * e A
Alal<iall ,n._n}_o.ljl Jala Aulmnll =ilsbm il el Laind usill oAl dlolSiall ,u._n.l.-.'-_dl Jals dylmnll cilalmaddl Ll el g galll
o |: | oo 4
(5] =
G il ailaall 98I puleill cilinio wibagail| g il Ciliall AGISIY pulell| wiliais

ww ORYTRAINING.COM
JIVORYTRAINING i O (IVORYTRAINING




ulJL_u_Li._LLI_'J|g ITJ——.',!J—lu

VR € il

CEE 5 Gy o
BROADEN YOUR SUCCESS

[j .Ea. Ly

dlolSiall pJ.l.uII Joby duimall calalm il il wyjaill

ﬁ-’t..:@

St claal g3l el et ot

w‘y.lvomnnrulne.com
nX0o ;womrﬁmmms




_(ne.,

=1 o
w4 0 0

dlolSiall puleill Joby  dgimall il

A aill Liitaqg) GOSN puloi)] el

WWW.1vo HINE 25
In X Huomrﬁmr{'i.ﬁlc

61

] @'




GIFT ITEMS
APPLICATIONS

66



PEN




MUG

& 1119
R .
BROADEN
—TURESUCCES




SOCIAL MEDIA
APPLICATIONS

69



DIGITAL
APPLICATIONS

91



VORY %, nil

MAHMOUD SALEH + 966 533 993 220
Project Manager @ info@ivorytraining.com
<l n ] B I e g




New Message
Recipients

Subject

IVORY &%, wha-a]

[ F W TV T .
MAHMOUD SALEH 0 +966 533 993 220
Project Manager B info@ivorytraining.com
L | - S ST
BROADEN YOUR SUCCESS

93



VIDEO COVER

BROADEN YOUR SUCCESS




BROADEN YOUR SUCCESS

.

IVORY TRAINING
8 ; Ib

1,372,532 views

F \-.
|t /-l

kS

IVORY TRAINING

SHOW MORE




P
[VORY



